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Global Media Monitoring Project

studies men and women representation in the world’s 
mass media, gender stereotypes and prejudices

2015 - 114 countries

2010 - 2015:
24 % of people we see, hear or read about are women



-Gender in the Norwegian media 

- In GMMP analysis in Norway shows that 40 % of 
people we see, hear or read about are women

-and Norwegian research shows the same picture: 
women are underrepresented, incorrectly portrayed 
and often used as a decoration      



In 2006 a research by Åse Fixdal at NRK (Norwegian Broadcasting Corporation) shows:

three out of four sources are men

men are not only in majority in general, but in all sectors and in all the fields, including the so-called “soft areas” - food,
wine, arts, literature, etc.

women are best represented as sources in cases related to social issues, health and welfare - 37%

in the areas of economy and business - 14%

the proportion of women in sport broadcasting in NRK is only 12% (despite the famous Norwegian handball)

Immigrant and refugee women are mainly depicted as oppressed and helpless

Conclusion:  the picture  the Norwegian media provides in depicting men and women in the Norwegian society is not 
characterised by equality 

NRK has set a goal - by the end of 2013 to have women in 40% of sources  in news programs 



2011 - a discussion in the news program about the presentation of politicians in the media

Ingrid Dahlen Rogstad, a PhD student, Institutt for samfunnsforskning, points out that the language for depicting male and female politicians is 
different - men are shown as stable, sensible and masculine, while women are depicted either as very hard or, on the other hand, as soft and feminine. .
Besides, women are depicted in a very typical way, while men are depicted with more various nuanses.

Hilde Haugsgjerd, Editor-in-chief, Aftenposten - female politicians lack male qualities, therefore we (journalists) should not write that if women act with 
authority, they are angry but when male politicians act with authority, they are strong.

Siv Jensen,  FrP leader: when journalists make reports about women, they write about their clothes, jewellery, cosmetics. Women usually have higher 
voices than men. 



-Elisabeth Eide, professor in journalism, -GMMP research in 2021 



According to the new research, 60 % of all TV sources are men and 40 % are women.

In newspapers, 28 % are female sources, while radio research revealed 36 % women.

Although the largest media houses have got a better gender balance in the last few years, this is not necessarily reflected 
in gender balance in sources.

Women say “NO” more often.
When asked to participate in an interview, 5 out of 5 men are willing to do it. In order to get 5 women to participate, 
journalists had to ask 15 women.

There are obstacles to overcome in order to increase the women’s participation in the media: culture in the editorial 
offices, top-controlled activities, businesses with men at the top, old source lists with established male experts and 
women refusing to participate. 
Women seldom participate as sources if they are not 100% sure in the subject.  With men it does not happen so often.

The media in Norway are working harder to avoid gender stereotypes than in many other countries. It is not without a 
reason that Norway is considered as one of the world’s most gender equal countries.



Women are sexualised

Men are women are presented differently

There are certain tendencies in journalism when men are more involved in judging about women’a appearance, for example Jan Thomas )a Norwegian 
stylist and writer) is often asked to evaluate downs dresses (but not men’s suits).  

FAMOUS, SEXY AND NAKED                  
GENDER STEREOTYPES



Both male and female journalists  receive harassment and threats but also in different ways. 
Harassment against women is more sexualised. 

Women to a greater  degree than men are attached to family life and care. 
“A mother of three children will become a Minister” is more likely to read than “ a father of three children”. 
Private life and family life is recorded by journalists as a bigger part of women’s identity than what we find 
with men.

Elderly women “expire” as interview objects.
There is a general attitude to the elderly in the media, which goes across gender, when one is more engaged 
in opinions and  utterances of the young than the elderly.
Old women are hit harder by underrepresentation than men. The ratio between women and men over 60 is 
more skewed when it comes to the  appearance on the TV screen than in the youth group. 
People over 80 are very few in the media today, irrespective of gender, and women over 80 are especially 
few. 

Elisabeth Eide thinks it has something to do with the desperate struggle between the news media for the 
attention of the young. All wishes to fight for the new digital subscribers. There can be some commercial 
drivers.



WOMEN ARE UNDERREPRESENTED IN THE MEDIA

BECAUSE

Men are in majority of those who write, take pictures and edit in the media

Journalists write about leaders in the society

It is difficult to find good female sources

THIS RESULTS IN

an imbalanced picture of the world, one in which women are largely absent

men's perspectives in news

a male‐centered view of the world
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